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EMEE CULTURE PROJECT

EuroVision. Museums Exhibiting Europe (EMEE) is a European museum
development project for national and regional museums. It started in
November 2012 and is funded by the Culture Programme of the Europe-
an Union with around 2 million euros. The EMEE-Project explores an
innovative interdisciplinary approach for museums to re-interpret their
objects in a broader context of European and transnational history. The
necessary theoretical and practical framework is developed, put into
practice and evaluated by an international, trans-sectoral network bring-
ing together the creative excellence of museums and cultural workers in
a project based on the scientific expertise of History Didactics in medi-
ating culture. It will be presented to the visitor in the so-called
‘EuroVision Lab.” exhibitions, using the motto:

‘One Object — Many Visions — EuroVisions’

The ‘EuroVision Lab.” is experimental by nature and is taking place at all
partner institutions. It involves a variety of different activities with public
appeal (e. g. exhibition projects, cultural performances), which put into
practice the concept of the ‘Change of Perspective’ (COP) for the Europe-
anisation of regional and national museums. In order to deal with histori-
cal culture and historical identity the COP has three components (see
next page).

EMEE is founded with the support of the
Culture Culture Programme of the European Union.

E EuroVision
Museums

Exhibiting
E Europe

The EMEE project lasts from November
2012 until October 2016. During that time
this newsletter will provide an up-date of
the project activities to interested persons.

Apart from giving an insight of the project
work the newsletter invites you to get ac-
quainted with the project members, con-
sultants and extern partners (museums
and other cultural institutions) that will
introduce themselves in every edition of
the newsletter. Finally, each issue will pre-
sent other relevant activities and events
related to the EMEE project. The EMEE
team is pleased to launch this first issue of
the newsletter.

In case you want to subscribe to the news-
letter please refer to the website

www.museums-exhibiting-europe.de/get-
involved/newsletter/.

Title photo:

"Excursion with Blindfolded Eyes", videoperformance of
Yuri Albert with UPEC-IUFM de Créteil, October 15th
2010 in the musée du Louvre, Contrepoint russe. De
Iicéne au musée en passant par I'avant-garde, Photo:
Igor Makarevich, Courtesy Yuri Albert and Musée du
Louvre © Musée du Louvre.
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The 'Change of Perspective'
as basic concept of the EMEE project

The EMEE project wants to contribute
to the modernisation of museums by
a multiple change of perspective
(Change of Perspective = COP 1, 2 and
3). Thereby, the initiators of the pro-
ject assume that the further develop-
ment of museums is possible espe-
cially under the following prerequi-
sites:

1. Particularly against the background
that nowadays a great number of
European citizens have a migrant
background and that museums shall
be made accessible for people of all
levels of education, rethinking and
changing of perspective — with regard
to the objects presented in the collec-
tions — is necessary: The aim of the
EMEE project is that objects are not
presented in a one-dimensional way
within one established line of inter-
pretation and within the frame of
common horizons anymore. Rather, it
aims to stimulate to see objects in
their multilayered meaning in order
to provide for the heterogeneity of
tomorrow’s visitors (COP 1). In partic-
ular, the previously often one-
dimensional classification of objects
in one-sided regional or national con-
texts is intended to be broken. Ac-
cordingly, the project aims to re-
interpret collections with regard to
their trans-regional and European
contexts. This  contextualisation,
which is to be researched, shall, how-
ever, not replace previous interpreta-
tions but instead be presented paral-
lel to the previously common inter-
pretations; thereby, regional, nation-
al, trans-regional and global views
shall be opened up. The ambiguous
presentation of museum objects is
implicitly connected to the issue of
communicating these multi-faceted
contents and levels to the visitor.
Within the scope of this project —

particularly supported by scenogra-
phy —, ideas shall be developed to
implement multi-perspectivity by syn-
aesthetic elements.

2. Museums can encourage the visitor
to assume a more active role in the
museum (COP 2). The museum has to
try to at least partly give up their pre-
rogative of interpretation regarding a
collection with the audience and to
allow impulses from outside. Such a
strong involvement of visitors shall in
the long term result in more interest
in and acceptance of museums by an
increasing number of visitors. The
visitor’s participation can be gradually
different. Also a guided tour based on
the dialogue with the visitor allows
the visitor to play a more active part
in the museum; hands-on elements or
inquiry-based visits broaden the spec-
trum. But above all, it is about inte-
grating everyday issues in the realms
of the museum in order to help estab-
lishing the museum as a place for
discussion and active participation for
citizens (museum as a social arena)
and to enable participation regarding
the arrangement of exhibition con-
tents and museum representations.
Thus, in this case, the COP refers to a
stronger involvement and a more
active participation of the visitor in
the exhibition activities.

3. Museum work has to become more
international in order to gain further
insights into new — especially trans-
regional — issues, topics, methods and
means of representation. The change
of perspective means in this case
overcoming regional and national
borders towards European and global
perspectives (COP 3).
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The Mapping Process as part of the first project phase

For the EMEE team, a first step towards the implementa-
tion of the COP was to have a look at the groundwork
done in the field of research as well as the analysis of best
-practice examples, in particular with regard to the COP 1
and 2. Especially the best-practice examples, which were
analysed during about six months of research, provided
valuable suggestions for the next steps of the project and
also helped to get a clearer focus on aims and priorities of
the EMEE project. The Mapping Process was carried out
in 7 European countries (Germany, Bulgaria, Slovenia,
Portugal, Italy, France and Austria); however, in some
cases, also examples from other countries were added.

At this point, only some basic observations of the Map-
ping Process can be stated:

COP 1: While looking for best-practice examples, the par-
ticular difficulty for the participants of the project was the
issue of trans-regional re-interpretations of collections
and the presentation of objects on the basis of multiper-
spectivity. It became clear that some of the exhibitions in
fact already include trans-regional approaches; however,
especially for classic “European topics”, there is the risk
that again the interpretation is not multi-perspective but
subordinated to classic master narratives. It also became
apparent that much more time needs to be spent on re-
search and re-interpretation of objects regarding new
issues and topics, in order to leave traditional perspec-
tives behind. With regard to the synaesthetic realisation
of exhibition contents, particularly project partner Uwe
Briickner’s examples for the Mapping Process provided
ideas which can be categorised and developed for the
future project work. To sum up, with regard to the results
of the COP 1, it can be stated that EMEE enters a relative-
ly new field of research and the approach to interpret
objects in a trans-regional, multi-perspective way has not
yet found widespread use in museums and exhibitions.

COP 2: Overall, the Mapping Process showed that partici-
patory approaches — regarding exhibitions that include
the visitor in the process of curating — have been tested in
flagship projects, but the majority of the museums din
not implement participatory elements yet. In contrast,
research literature offers relatively comprehensive infor-
mation on this possibility but the literature reviewed and
the best-practice examples evaluated by EMEE revealed
that the inclusion of the visitor in the sense of a
“participatory museum” requires high personnel expens-
es and other costs. Therefore, participatory museum pro-
jects are by no means a sure-fire success which result the
visitor’s acceptance by just calling for participation.

However, there were rare examples in research literature
which did not focus on the visitor’s full participation (in
the sense of user generated contents) but tried to find
ways and possibilities to make the visitor get out of the
role of the passive recipient and assume a more active
role within the exhibition using other means. (especially
by including web 2.0 solutions)

After the presentation of the results of the Mapping Pro-
cess at the 2™ General Meeting in Rome, the project par-
ticipants agreed that the big amount of interesting best-
practice examples shall be presented on the project’s
website in the near future. Systematised by major catego-
ries, the best-practice examples can then be accessed
online. At this point, the following categories are planned:
museums/exhibitions with a European dimension (COP
1); museums/exhibitions using trans-regional approaches;
museums/exhibitions that enable a role reversal between
visitor and museum (COP 2); museums/exhibitions with
special mediation concepts (COP 2); international cooper-
ation of museums (COP 3).

In this newsletter, not all best-practice examples re-
viewed by the project participants can be presented,
however, three examples shall be shortly presented here:

1. “New accessions — Migration stories in Berlin collec-
tions” (Bezirksmuseum Friedrichshain-Kreuzberg, 2011) is
of great relevance for the EMEE project, as it links ques-
tions of the re-interpretation of objects with participatory
approaches. It becomes obvious how objects can be re-
interpreted through new topics by asking new questions
and how different groups of the population can be inte-
grated in this process (COP 1 and 2).

2. “A Taste of Europe” (Technical Museum of Slovenia;
2011/2012): This example is representative for the COP 3
by showing how networking between different museums
in different countries can create a common exhibition
project. This international network can offer a trans-
national/ European perspective on topics and objects
(cop1).

3. “Encompassing the Globe. Portugal in the 16" and
17"centuries” (Museu Nacional de Arte Antiga, Lisbon;
2009): The exhibition project classified objects within the
general historical context of the European expansion.
Against this background, it not only raised the question of
how Europe influenced the world but also problematised
the effects the expansion process in turn had on a country
like Portugal. Thereby, the exhibition is representative of
those exhibitions which re-interpret objects and place
them into new contexts by raising new trans-regional and
European questions (COP 1).



Toolkits - tools for the implementation of
the COP 1 and COP 2

Within the next six months, the participants of the project
will — based on the Mapping Process — develop five so-
called toolkits which try to present basic ideas in terms of
application-oriented tips for all kinds of museums. The
following five toolkits are planned:

Toolkit 1: Making Europe visible

e Toolkit for the re-interpretation of objects showing
ways to re-interpret collections with a trans-regional
and multi-perspective approach

Toolkit 2: Integrating multicultural Europe (Social Arena)

e The toolkit gives an idea of the museum as a public,
non-commercial space that offers possibilities for
people to meet, to discuss and to get in contact with
the cultural heritage.

e It shows how these enhanced functions of museums
can be used for presenting and discussing trans-
regional and European topics especially regarding
current issues and present-day problems. It contrib-
utes in that way to integrate multicultural Europe.

Toolkit 3: Bridging-the-gap (activation, participation and
role modification)

e The toolkit deals with the development of different
levels of participation and activation of the visitor (for
example hands on, minds on, user generated exhibi-
tions, guided tours conceptualised in the form of a
dialogue, participation of different focus groups in
the museum work, etc.)

Main aims of the EMEE project

e |t develops programmes to encourage non-visitor
groups to get to know the museum’s world.

e |t provides best-practice examples with a focus on
trans-regional/European topics.

Toolkit/Sketchbook 4: Synaesthetic translation of per-
spectives

e The toolkit offers ideas how to present different per-
spectives not only by text but with the means of de-
signing space, including ideas how to use music, light
or even smell.

e |t translates perspectives in other “languages” and
allows visitor participation.

Toolkit 5: Social Web and Interaction

e The toolkit shows that the social web can be used not
only for public relations but also for interaction
(museum with visitors, museum with non-visitors,
visitors among themselves, museum with other insti-
tutions).

e With this toolkit, visitors and other interested per-
sons will be given a possibility to get involved with
the museum’s topics, to discuss, to exchange ideas,
to reflect exhibitions, ...

e |t offers ideas how to integrate the possibilities of the
web 2.0 in exhibitions in order to promote more par-
ticipation of the visitor.

Besides the development of the above described COP-toolkits, there are further aims of the EMEE project:

e The COP shall be interpreted in a synaesthetic way by e

young European scenographers. In an international
contest, the best ideas will be priced and afterwards
presented in a travelling exhibition.

e After finishing the manuals for the COP toolkits, the e

ideas shall be tested in the ‘EuroVision Lab.”. All project
partners will show exhibitions.

To spread the COP idea, workshops and study modules
will be developed. The workshops will be given for
further training purposes in order to implement the
concept into practice.

Not at last it is the aim of the EMEE project to build a
European network for the Europeanisation of muse-
ums by the means of the COP.



REPORT: EMEE Kick-off Meeting

22nd to 25th January 2013, Augsburg/Germany

The EMEE partners were entirely present when on the
22" of January 2013 the project was officially opened
with the first General Meeting in Augsburg. The project
coordinator represented by Prof. Dr. Susanne Popp could
further welcome an associated partner from Sweden as
well as Dr. Hans-Martin Hinz, President of ICOM
(International Council of Museums) and Dr. Wolfgang
Thiel from the Bavarian Research Alliance in their respec-
tive roles as project consultants.

During the two days interdisciplinary conference, the par-
ticipants from Austria, Bulgaria, France, Germany, Italy,
Portugal and Slovenia presented the operating modes
and working philosophies of their institutions. Given the
interdisciplinary nature of the consortium the presenta-
tions were particularly important, as the future collabora-
tion presumes the mutual understanding of very diverg-
ing partner institutions. Besides the more technical in-
structions concerning the project timeline, important
milestones and the financial reporting, the management
board, represented by the coordinator Prof. Dr. Susanne
Popp, presented innovative concepts for museums, visu-
alizing and strengthening European perspectives by em-
bracing new methods of object presentation, audience
development and mediation activities. The project is
thereby built on a concept of a threefold change of per-
spectives (object re-interpretation, visitors activation and
participation as well as international cooperation, devel-
oped on the basis of history didactic approaches.

Several partners presented their former experiences and
projects in respect to the threefold concept. Prof. Dr.
Jean-Marie Baldner gave for example a very interesting
insight in his cultural mediation activities at the Louvre in
Paris, describing a guided tour through the museum
where the visitors were blindfolded (compare the photo
on the title). Dr. Kaja Sirok from the National Museum of
Contemporary History, Ljubljana in Slovenia, curated an
exhibition with students from the art academy, designing
posters in respect to the holocaust memorial day. The
Monochrom art association was represented by Giinther
Friesinger who introduced the consortium to the art of
“context hacking” as mean of creating new perspectives
by undermining given structures an expectation (compare
the presentation of the publication “context hacking”)

Emma Nardi, professor of museum didactics at the Uni-
versity of Roma Tre (Rome) and president of the depart-
ment “museums pedagogy” of ICOM demonstrated in her
presentation the impact of the culturally constructed per-
ception of museums objects and its meaning for an inter-
cultural change of perspectives. Later in the day, Prof.
Uwe R. Briickner talked about poetic exhibition design
and multi-perspective object presentation illustrated by
examples such as the Rautenstrauch-Joest-Museum of
World Culture Cologne or the visitor centre for the Euro-
pean parliament in Brussels.

At the second conference day, a public event took place
at the tim — the state textile and industrial museum in
Augsburg. At the beginning, Dr. Karl Murr, director of the
tim, and the scenographer of
the permanent exhibition, Uwe
R. Briickner, made a guided tour
through the museum. The
speeches afterwards were fo-
cused on the chances and chal-
lenges of tomorrow’s museums.
The three main speakers were
ICOM president Dr. Hans-Martin
Hinz, the leader of the Par-
lamentarium in Brussels Alexan-
der Kleinig, and the scenog-
rapher Uwe R. Briickner. Every
speaker was wishing the project
a very good start; afterwards,
the project members and their
guests had a fruitful discussion
about the future of museums
and what the EMEE project
might contribute to the muse-
ums’ development.
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The participants of the Kick-off meeting in Augsburg, Germany. Photo: Tanja Kéble.



Augsburg/Germany
“Europe is more than the
European Song Contest,”

says Karl Borromaus
Murr, director of the
Staatliches Textil- und

Industriemuseum tim, in
his welcoming speech at
the international EMEE
kick-off event he hosted.
The most prominent speaker at the kick-off was Hans-
Martin Hinz, president of the International Council of Mu-
seums ICOM. We did the following interview with him.

Is the planned period of four years enough for the EU pro-
ject about Europeanisation of national and regional muse-
ums?

Hinz: All in all, it is a process which certainly will not end
after four years and which does not completely start from
scratch. What is new is that universities and museums
work hand in hand to join efforts in order to strengthen
the understanding of history and culture in an interna-
tional context. The kick-off in Augsburg is focusing on a
very specific interpretation programme.

France witnesses the 30" anniversary of the Regional Con-
temporary Art Funds (Frac). They provoke a decentralisa-
tion away from the Paris monopoly with lots of new muse-
ums, most recently the “Frac Provence” in Marseille.
Along the lines of that and the new branches of London’s
Tate in Liverpool, the Louvre of Paris in Lens and the Cen-
tre Pompidou in Metz, does the intended Europeanisation
have to be as well a decentralisation?

Hinz: Other than the traditionally rather centralised
France, Germany and other countries have a history of
decentralism and federalism; accordingly, cultural institu-
tions are distributed more evenly. At this point, the aim is
to strengthen the awareness that, besides local, regional
and national identities, there is an additional, European
identity.

All over the world there is a boom of museums with new
buildings that are as ambitious as possible. They are un-
derstood as the Formula One of architecture and are often
more popular than the exhibits they were built for. What
do you think of that?

Hinz: In China alone, 500 new museums are established
and the most famous architects are invited for that pur-
pose. There is a similar situation on the Arabian Peninsu-
la. If money is available, it is invested in architecture.
However, many of these new countries show deficits in

Interview with the president of the Internatio-
nal Council of Museums (ICOM) Hans-Martin
Hinz: ,Not only numbers determine success*

dealing professionally with the things that happen in mu-
seums. Exactly these countries are the ones that readily
engage in an international dialogue offered by ICOM. Ac-
cordingly, the number of members of the worldwide or-
ganisation has been rising.

The big museums set new records, the Louvre, as the most
frequented museum, had ten million visits last year. In
contrast, for example, municipal museums in Augsburg
get less than 300,000 visitors. How can anything be
changed about that if only the big ones can finance the so
-called blockbuster exhibitions?

Hinz: | am a bit sceptical that there is such a focus on
blockbuster exhibitions. It is for sure a trend of our time
that especially sponsors bring forward the argument that
successful museum work is expressed in high numbers of
visitors. But this can only be one aspect. The size of the
city, its catchment area and so on, has to be considered
as well. There can be many variants in which 300,000 visi-
tors can be a fantastic number. All in all, the aim is to ad-
dress those groups who usually do not go to museums.

Okwui Enwezor, the new director of the Haus der Kunst in
Munich, compares blockbuster exhibitions to a safari: eve-
rybody looks at the Big Five of the large animals and for-
gets about the smaller ones that are often more inter-
esting.

Hinz: That is right. Pergamon, Priamos, Nofretete — they
attract visitors. But of course, culture means more than
that.

We are at the tim, one of Bavaria’s most innovative muse-
um projects at an authentic place. It is a testimony of
Augsburg as a former major centre of textile industry with
ties to European networks, just as art and craft of the Free
Imperial City had been linked Europe-wide. The museums
of Augsburg prove that. The EU project therefore seems
obvious.

Hinz: Yes, that is it. The era of national states in the 19t"
and 20" century made us forget that the European net-
works were a lot stronger than in our perception it even
in our generation. In many collections, the European as-
pect is obvious. The EU project follows the aim to identify
these European aspects and to present different ways of
looking at the objects.

Source: Augsburger Zeitung No. 2, Friday 25" of January
2013, introduction text slightly shortened.

The interview was made by Hans Krebs.

Photo ©ICOM



REPORT: 1st Smaller Meeting

190d to 21st June 2013, Lisbon/Portugal

The Portuguese EMEE Partner sent the following report:

Under the project EuroVision. Museums Exhibiting Europe
(EMEE), inserted in the Activity nr. 8 - Joint Development
of Museum Toolkits: "Making Europe visible in national
and regional museums" (A8), it was held in Lisbon the 1%
Smaller Meeting, at the Museu Nacional de Arqueologia
(National Museum of Archaeology), between June 19 and
21, 2013.

The 1% Smaller Meeting began
at 4:00 p.m., with the opening
speeches of Dr. Antdnio Car-
valho (Director of the National
Museum of Archaeology), of
Dr. Mario Antas (Project Coor-
dinator in Portugal) and Dr.
Luis Raposo (former director
of the National Museum of
Archaeology and currently
linked to the research compo-
nent of the project). This was
followed by the opening
speech of Prof. Dr. Susanne
Popp (General Coordinator of
the Project) and Céline Kruska
M.A. /M.A. (former Project
Leader), both from the Univer-
sity of Augsburg.

Afterwards, all the representatives of the institutions par-
ticipating in the project were introduced: University of
Augsburg (Germany), Atelier Briickner (Germany), Nation-
al Museum of History (Bulgaria), Université Paris-Est-
Créteil (France), Universita Degli Studi Roma Tre (ltaly),
Museu Nacional de Arqueologia (Portugal), National Mu-
seum of Contemporary History (Slovenia), Kunstverein
Monochrom (Austria).

The Working Session |: The Mapping Process was moder-
ated by Prof. Dr. Valentina Ganeva-Marazova. A general
reflection was carried out on the concept of “bridging the
gap”, which was followed by a survey of the initial condi-
tions and a discussion of the work accomplished so far by
some of the partners.

Prof. Dr. Emma Nardi (partner representative of the Uni-
versita Degli Studi Roma Tre in Italy, and Chair of ICOM-
CECA International) made an overview of the work, by
observing two case studies (at the Museo Nazionale Ro-

mano and at the Museo Archeologico Nazionale di Anco-
na), attempting to understand why the contents of both
museums were not being perceived by a certain groups of
visitors. Different approaches have been made, by chang-
ing perspectives on these objects, noting that, out of the
formal approaches of the typical guided tour of the muse-
um, it was possible to captivate the interest of these
groups, through the appreciation of other components of
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The participants of the 1% Smaller Meeting in Lisbon, Portugal. Photo: Mario Antas.

the object, rather than the merely information given
about the same. It was also observed the need to find a
common ground that can be explored within the Europe-
an multicultural diversity concept (such as the history of
the national collections that are displayed in museums of
other countries).

This subject was followed by the presentation of Prof.
Uwe Brickner (partner representative of Atelier Briick-
ner, Germany about the diversity of perceptions that
different cultures can have on the same subject.

Then, the results of the Mapping Process of this partner
institution were presented, through the survey of: the
number of publications on reinterpretation of objects,
exhibition design, activation and participation of visitors;
research projects and innovative concepts of “Change of
Perspective” 1 and 2 (COP1 and COP2); important exhib-
its, museum projects and COP1 and COP2 activities.



Regarding this matter, examples of good practices were
mentioned and discussed as ways of involving visitors in
the construction of the exhibition and the use of new
technologies and applications to optimize the use of con-
tents and objects.

The next presentation was made by Dr. Kaja Sirok, repre-
senting the work developed by the Museum of Contem-
porary History of Slovenia, where the examples of two
exhibitions (one made by the museum in partnership with
other European institutions) were addressed: “Anne
Frank House - Travelling Exhibition in Slovenia” and “A
Taste of Europe”. The first one explored the idea of COP:
The museum educators went to high schools to give a
training course to students, who became mediators of the
exhibition in their own school. It was a work of the stu-
dents for themselves.The second exhibition was about
the food, with an attempt to find similarities between
different dishes from different countries, that allowed
stimulate the intercultural dialogue through food, herit-
age, environment and production of the countries in-
volved. This was a project with a reality applicable to vari-
ous types of audiences.

The presentation of Jean-Marie Baldner (representative
of the Université Paris-Est Créteil - IUFM, France) was
about the use of humor and ancient works to find the
timeliness of the museum and engage with visitors. After-
wards, Arnaud Mayrarguess poke about the need of using
key objects in each museum and the heroes of each coun-
try to promote the COP.

The session ended with a debate, where one of the main
conclusions that emerged was the subjectivity of the mu-
seum experience and the different perception that each
individual has of the same object. Later, the participants
had the opportunity to go on a guided tour of the exhibi-
tion “Religions of Lusitania”, led by Dr. Luis Raposo and to
attend a private concert at the museum of a music group
of Electronic Fado “M-PEX".

The session of June 20 began with the main conclusions,
regarding the Mapping Process, followed by the Working
Session II: Development Toolkit / Bridging the Gap, with
the moderation of the Management Board, Céline Kruska.

The concept of “Europeanisation” was discussed, consid-
ering the different perspectives of each country, avoiding
the construction of a “master narrative”. In accordance
with this subject, the main objectives of the creation of
toolkits were explained. These sets of tools can be used in
the creation of training modules in the museum field,
through the systematisation of different practices and
experiences, taking into account the varied cultural con-
texts. The need to establish common criteria for the

different partners was emphasised, so that an evaluation
of the current situation regarding visitors and non-visitors
can be carried out.

Having completed this session the representatives of
partner institutions were divided into two groups:

1** Workshop: Development of Toolkits (moderated by
Prof. Dr. Emma Nardi), attended by mostly partners non-
museums, namely the University of Augsburg (Germany),
the Universita Degli Studi Roma Tre (ltaly), the Atelier
Brickner (Germany), one of the two representatives of
the Museum of Contemporary History (Slovenia) and a
representative of the Kunstverein Monochrom (Austria).

2" Workshop: Bridging the Gap Activities (moderated by
the activity leader Jean-Marie Baldner), in which partici-
pated representatives of the partners who are museums:
the National Museum of History (Bulgaria), the Université
Paris-Est Créteil - IUFM (France), the National Museum of
Archaeology (Portugal) and one of the two representa-
tives of the Museum of Contemporary History (Slovenia).

The end of the morning sessions was followed by a guid-
ed tour to the Mosteiro dos Jerénimos (Monastery of
Jerénimos). After lunch, the debates initiated during the
morning were continued in the different workshops.

In the evening, Dr. Luis Raposo made a presentation on
the Portuguese museums and Dr. Bairrdo Oleiro, repre-
senting the DGPC, reaffirmed the importance of the EMEE
project. Afterwards the participants went by bus to Car-
cavelos (Cascais) for a dinner. After dinner, they had an
unexpected opportunity to visit the Casa das Histdrias
Paula Rego (House of Stories Paula Rego) in Cascais, and
the Museu Conde Castro Guimardes (Museum Count Cas-
tro Guimaraes).

The Working Session llI: Project management (activities 1-
4) started at the next morning and aimed to present the
financial issues related to the project management and
the next most important deadlines were recalled. Then, it
was also made two more presentations: the activity 2
report, by Prof. Valentina Ganeva-Marazova, and the ac-
tivity 3 report, on the operation of web 2.0 platforms, by
Dr. Mario Antas.

Finally, it was decided that the next meeting will take
place in Rome, Italy.



EMEE NETWORK: The National Museum

of Contemporary History, Ljubljana, Slovenia

“Independant Slovenia”, it is a part of the permanent exhibition “Slovenians in the 20"
Century”. Photo: Saso Kovacic.

The National Museum of Contem-
porary History is the central na-
tional institution for the presenta-
tion and research of the contem-
porary history of Slovenians from
1914 until today.

The historical material spans the
periods: the First World War, the
interwar period (1918-1941), the
Second World War (1941-1945)
the period of socialism (1945-
1990) and the period of independ-
ent Slovenia (after 1991). On the
basis of its mission, it preserves,
studies and communicates the
material and non-material heritage
from the beginning of the 20th
century.

The museum organizes guided
tours through the permanent and
temporary exhibitions, history
lessons, prepares fine arts and
music workshops. Special atten-
tion is given to the pedagogical
and andragogical programme.

In addition to its exhibitions, the
Museum also offers a variety of
programmes for both children and
adults. It carries out activities in
the field of culture, education and
research, collaborating with vari-
ous institutions, and thus serves as
a bridge between the general pub-
lic and historical science. It con-
nects the fates of 20™ century Slo-
venian people and provides visi-
tors with answers to questions
about their own identity in mod-
ern times.

The Museum also serves as a gath-
ering place for groups of all kinds
and as a place for dialogue and
reflection. It not only answers
questions, but it also raises ques-
tions and assists visitors in their
search for answers, forming a type
of partnership in which the Muse-
um serves as a dynamic, innova-
tive and welcoming establishment.

The EU-Culture-Programme

The aim of the multi-annual
programme is to encourage
and support cultural coop-
eration within Europe in
order to bring the European
common cultural heritage
to the fore.

The programme proposes
funding opportunities to all
cultural sections and all
categories of cultural opera-
tors contributing to the de-
velopment of cultural coop-
eration at European level,
with a view to encouraging
the emergence of European
citizenship.

The programme mainly pro-
motes: trans-national mo-
bility of cultural players;
trans-national circulation of
artistic and cultural works
and products; intercultural
dialogue and exchanges.
With a total budget of 400
million EUR for 2007-2013
the programme allows to
cofinance around 300 differ-
ent cultural actions per
year.

The programme is aimed at
three specific objectives:

e promotion of the trans-
national mobility of
people working in the
cultural sector;

e support for the trans-
national circulation of
cultural and artistic
works and products;

e promotion of inter-
cultural dialogue.



REPORT: 2nd General meeting

12t to 15th November 2013, Rome /Italy

During the second general meeting of the EMEE project in
Rome, the project partners presented their intermediate
results and prepared the next steps. At first, the already
finished Mapping Process of best-practice examples in the
field of museum development was evaluated and dis-
cussed by the project partners. The results offer a rich
portfolio which now can be used as a basis for the next
project activities. To simplify the internal use and to pub-
lish the results, they will be summarised under certain
criteria by the Bulgarian team.

An important ongoing activity is the development of five
toolkits which shall help to bring the European perspec-
tive into the museums. Five teams are going to write
manuals which aim for encouragement of museum pro-
fessionals to test new mediating tools. Topics are new
perspectives on museum objects, changing the role of
museums in modern society, trying to contact new visitor
groups, including scenography to reach a synaesthetic
change of perspective and using social media as a tool to
make museums appear more open. The interim results of
the conceptual phase already showed impressing ideas.
Now it’s up to the teams to create manuals for practical
use, easily explaining the different mediating tools and
providing good best-practice examples.

Another ongoing acti-
vity is a pilot research
concerning how to
bridge the gap to non-
visitors. The project
partners had a lively
discussion about how
to define the term
“non-visitor” and how
to address non-visitor
groups. It was decided
that the French uni-
versity team is going
to create a list with
possible steps. After-
wards, the museum
teams of the EMEE
project are going to
test the different pro-
posals in a practical
approach, document-
ing their experience.
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Of course, the project partners also had some practical
approaches themselves during the meeting. Besides vis-
iting the exhibition “Augusto” in the Scuderie del Quiri-
nale, the public event in the epigraphic museum, part of
the “Terme di Diocleziano”, was an eye-opening experi-
ence. With a simple tool — the visitor chooses a museum
object that he or she likes or that attracts him or her, and
afterwards the visitor group talks about the criteria why
somebody choose what kind of object — this can initialise
a fascinating exchange of views.

The visit of different associated partners at the General
Meeting was fruitful for all sides because the EMEE pro-
ject members got new input of other inspiring ideas and
the associated partners brought new perspectives to
some topics of the discussions.

During the meeting, the project members were also plan-
ning the next steps, e.g. the Smaller Meeting in Sofia, Bul-
garia in February 2014, or were thinking about the devel-
opment of a workshop which will be based on the results
of the five toolkits. All in all, the meeting was used to clar-
ify important questions and to sharpen future activities.
And, not to forget, the project members had some inspir-
ing days in the beautiful city centre of Rome.

A

BRIRE

The participants of the Second General Meeting in Rome, Italy. Photo: Uwe R. Briickner.



PRESENTATION OF AN EMEE PARTNER PUBLICATION:
Context Hacking. How to mess with Art, Media, Law and the Market

Edited by Giinther Friesinger, Jobannes Grengfurthner and Frank Apunkt Schneider

The group monochrom refers to its working method as
"Context Hacking", thus referencing the hacker culture,
which propagates a creative and emancipatory approach
to the technologies of the digital age, and in this way
turns against the continuation into the digital age of a
centuries-old technological enslavement perpetrated
through knowledge and hierarchies of experts. Thanks to
the electronic mass media of this age, the possibility of
democratizing and socializing the means of production
seems for the first time to have become realizable (with
no need for any other revolution beyond the technical).
Context hacking transfers the hackers’ objectives and
methods to the network of social relationships in which
artistic production occurs, and upon which it is depend-
ent. In a metaphoric sense, these relationships also have
a source code. Programs run in them, and our interaction
with them is structured by a user inter-face. When we
know how a space, a niche, a scene, a subculture or a
media or political practice functions, we can change it and
"recode" it, deconstructing its power relationships and
emancipating ourselves from its compulsions and packag-
ing guidelines.

See more and read into http://www.museums-exhibiting-
europe.de/downloads/download-emee-publications/

CONTEXT HACKING

How 1o Mess with Art, Media, Law and the Market

SRl ichr ool

edition mono / monochrom (April 2013)
Hardcover, 304 pages

German and English

ISBN-10: 3902796138

ISBN-13: 978-3902796134

EMEE RELATED EVENTS COMING UP SOON

22 -24 January 2014
Topology of the immaterial. 14th Scenography Colloqui-
um. DASA, Dortmund, Germany.

21 - 23 February 2014

Museums and Memory: Challenging Histories. Annual
Conference of the Irish Museums Association. City Hall,
Waterford, Ireland.

27 - 28 February 2014

The connected audience. First European Conference on
Audience Research and Evaluation. Jewish Museum Ber-
lin, Berlin, Germany.

2 - 4 April 2014

Transcultural Identity Constructions in a Changing World.
International conference. Dalarna University, Falun, Swe-
den.

18 June 2014
“Museum collections make connections”. International
Museum Day 2014

18 - 20 June 2014
MuseumNext 2014. Conference on innovation in muse-
ums. Newcastle Gateshead, United Kingdom.
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BECOME A PARTNER:

Information about the participation in the EMEE network

There are two types of getting involved as a partner
in the EMEE project:

A. Associated partners:

If you are interested in the EMEE project and its re-
sults, you may become an associated partner!

This kind of cooperation is focused on the swap of
ideas concerning the Europeanisation and moderni-
sation of museums. Possible partners are: institu-
tions, associations, individual experts, other projects;
museum professionals, educators, scenographers,
artists, cultural workers or performers, representa-
tives of museum studies or mediating culture, muse-
ums associations, etc.

We offer you:

e You may subscribe the EMEE newsletter to get
information about EMEE activities and results

e You will be presented on the EMEE website with
your contact data

e Your name or logo may be printed on some
EMEE publications and dissemination materials

e You will be invited to the EMEE meetings and
workshops and you can take part in presence
(self financed)

B. Working group partners:

If you can imagine working with us, perhaps you
want to become a working group partner?

Working group partners are mainly museums or, in
individual cases, professionals out of the field of me-
diating culture. They will work closely together with
one of the EMEE project teams in certain project
steps, in special for the EuroVision Labs., in which

the ideas of the toolkits shall be tested in an experi-
mental way.

So if you as a museum professional or as an expert
of mediation want to deepen EMEE related aspects
in your daily practical work or you want to test the
EMEE ideas in your museum, you are very welcome!

We offer you:

e You will be integrated in a European network of
museums (which means new contacts, new ide-
as, new experiences, new projects etc.)

e You may present your ideas and experiences
with the ‘Change of Perspective’ in our exempla-
ry modules

e You may use our online service regarding train-
ing courses and workshops for museums staff

e You will be an active part of our EuroVision Labs
and may participate on its publicity

e You may present your museum/your work on
our EMEE website, the web 2.0 platforms and
(partly) in the EMEE newsletter

e  You will be invited to the EMEE meetings and
workshops and you can take part in presence
(self financed)

Get involved

You are interested to join and to use the ideas and
results of EMEE? Then become a part of our system
of associated partners and working groups!

Subscribe here: http://www.museums-exhibiting-
europe.de/get-involved/becomepartner/
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EMEE ONGOING ACTIVITIES AND NEXT STEPS

Activity 7: Bridging the gap to
(non-)visitors

The aim of activity 7 is to establish
or update relations to “(non-)
visitor” groups, to establish or up-
date relations to professionals
working in the cultural sector with
a mediating role in the museum
and to implement initial visitor
programmes (workshops and pro-
grammes enabling the visitors to
articulate their perspective con-
cerning museum objects). An
agenda for the implementation of
the activity in the partner muse-
ums has already been developed.
Now, the museums’ teams are
going to prepare the next steps to
start the practical part of the activ-

ity.

Activity 8: Museum tool kits

In activity 8, museum tool kits will
be developed by creating five
manuals which have the aim to
support museum professionals in
adding new tools to their practical
work. (For further information

about the toolkits, please refer to
page 3 of the newsletter). At the
second general meeting in Rome,
the five toolkit developing teams
presented their intermediate re-
sults concerning the structure of
the content. The next step will
now be to write the manuals and
to layout them; afterwards, they
will be published on the EMEE
website.

Activity 15: European contest for
young scenographers

A scenographer’s contest, realised
by the EMEE project, shall imple-
ment the ideas of the “Change of
Perspective” into a synaesthetic
way of presentation. International
young scenographers will be asked
to send in their ideas about how to
mediate multi-perspective layers
of an object with the help of exhi-
bition design. The EMEE project
partners already discussed the
frame conditions for the contest.
In early spring 2014, the call for
the contest will be published.

CONTACT:

EMEE: EuroVision —
Museums exhibiting
Europe

Coordinator:

Prof. Dr. Susanne Popp
University of Augsburg
Faculty of Philology and
History

Department of History Di-
dactics

UniversitatsstraRe 10
86159 Augsburg

E-mail:
info@emee-project.eu

Visit our website:
www.museums-exhibiting-
europe.eu

The EMEE newsletter contains information about project implementation activities and achievements. All partners contribute to
its contents, reporting also latest news on studies and research. To apply for this newsletter please fill in the form on http://
www.museums-exhibiting-europe.de/get-involved/newsletter/ or just write an e-mail to newsletter@emee-project.eu.

This project has been funded with support from the European Commission. This newsletter reflects the views only of the authors,
and the Commission cannot be held responsible for any use which may be made of the information contained therein.
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